
Graduating from college marks a 
milestone in your life – not everyone 
makes it this far. Be proud of your accom-
plishment and revel in the fact that you 
can add a few initials after your name. 
Just remember, the choices you make in 
the years after college will have a huge 
impact on the rest of your life, so keep that 
reveling to a minimum until you have put 
some thought into what’s next.

If you started your career plan early, 
you may have already completed an in-
ternship or worked part-time for a com-
pany that you’re interested in. If not, do it 
now! The best way to distinguish yourself 
from a pool of applicants is with unique 
experience. If you’re having trouble get-
ting your foot in the door, you can try vol-
unteering for a non-profit organization or 
doing freelance work on a project basis. 
These opportunities will build your prac-
tical experience outside of the classroom 
and add another job title to your resume. 
You will also be able to provide real-life 
answers at your next job interview.

Building experience is just one piece 
of the puzzle. Having a network of profes-
sionals to help you gain exposure is a ne-
cessity. With your professors, co-workers, 
fellow students, family, or anyone you 
know as a link, introduce yourself to other 
professionals in your field who could put 
in a good word for you someday. Network-
ing events, conferences, expos and career 
fairs can put you in front of the people you 
need to know. Shake hands, be polite and 
make a strong impression.

Although face time is important, you 
will only have access to so many people. 
That’s why it’s important to grow your 
professional identity online. Posting your 
resume is just a place to start. If you have 
the time, why not create your own blog or 
website?

Go beyond your local community to 
explore the professional community. Be-
come a member of an online organiza-
tion, contribute your expertise and find a 
mentor electronically. Let your Web pres-
ence continue the conversation and fill in 
the blanks for a potential employer.

Of course, the easiest place to start 
is Mount Mary University’s own Career 
Development Office. Here you can find 
career path counseling, tips for your job 
search or assistance writing your resume. 
Stop by the first floor of the Haggerty Li-
brary after class, 8:30 a.m. – 4:30 p.m. 
Monday through Friday.

In today’s job market, it wouldn’t be 
unusual for your summer to go by without 
so much as a phone call. Keep your chin 
up, though! Remember your focus and all 
of the great things you have to offer. It’s 
important to value your position and ap-
preciate your employer, but I’ve gone from 
unemployment anxiety to career confi-
dence – the jobs don’t change as much as 
you do. It’s all about your attitude.

The next step you take is entirely up 
to you. Spend the time you need to weigh 
your options and commit to a particular 
path. Consider your personal priorities 
with your career objectives, and keep 
family, finances and graduate school in 
mind. You may need to relocate to Duluth; 
you may need to move in with Mom and 
Dad for a while. Whatever your choices 
may be, take enough time to adjust to life 
as a non-student. You’ll be able to work for 
the rest of your life and this will be a time 
you’ll want to look back on fondly. Con-
gratulations, class of 2014!

SURPRISE IN THE BOX
By NATALIE GUYETTE
guyetten@mtmary.edu

Whether it’s the monthly sur-
prise, the bang for your buck, the off-
the-wall products or the convenience 
that has attracted the attention, sub-
scription boxes appear to be the new 
way to give, gift and try new products. 
Simply place an order online for a 
trial or subscribe for multiple months 
and await your box and its mysterious 
content.

Subscription box companies vary 
by theme and intention. All sorts of 
audiences are marketed to, includ-
ing makeup fiends, foodies, accessory 
hoarders, coffee addicts and the eco-
savvy.

Skoshbox
The founders of Skoshbox, a 

subscription box service that deliv-
ers monthly Japanese candies and 
snacks, decided to start the company 
after spending time in Japan and re-
ceiving requests from friends to send 
treats and snacks.

“For us, we saw a common world-
wide love for all things Japan, pri-
marily the anime characters, kawaii 
culture and obsession with the foods 
and flavors that are released only in 
Japan,” said Candice Kawasaki, mar-
keting director of Skoshbox.

Lullubee
With the popularity of the do-it-

yourself movement came Lullubee, 
a company that delivers crafting kits 
complete with everything the recipi-
ent will need to produce anything 
from flower crowns to owl embel-
lished pillowcases.

Wantable
Wantable, a company located in 

Milwaukee, allows its users to choose 
from intimates, makeup or accesso-
ries in its box. The team at Wantable 
seeks to make your brand and product 
selection experience less overwhelm-
ing. The box uniquely considers sub-
scribers’ preferences. As part of order 
placement, the site offers a quiz where 
you select your preferred colors, styles 
and products.

Lindsey Townsley, public rela-

tions and communications associate, 
describes Wantable’s exclusive ap-
proach as a “relationship-based dis-
covery experience.”

Sock Panda
Sock Panda offers a pair of 

uniquely designed socks in every box. 
For each pair of socks its sells, a pair is 
given to the homeless. The company 
has donated more than 1,000 socks 
so far. Owner David Peck designs the 
socks according to his own view of 
what is trendy and hot in pop culture, 
from jellyfish to a literal interpreta-
tion of the band Radiohead.

GlobeIn
GlobeIn partners with individ-

ual artisans from around the world, 
bringing social justice to subscription 
boxes. It is inspired by the evolution of 
microfinance, which involves smaller 
amounts of money to create a larger 
impact on real people. One-third of 
GlobeIn’s profits go to the individual 
artist, 15 percent to GlobeIn and 10 
percent is reinvested in the country of 
origin through job training programs 
or education.

Box of Happies
Box of Happies delivers three to 

five handmade items from jewelry, 
home décor, office, paper goods and 
more in each box. Owner and opera-
tor of the company, Anna Vickrey, is 
a crafter herself who is passionate 
about jewelry making and upcycling 
old items. The company was created 
in order to support other independent 
crafters.

The THING
THE THING is an off-the-wall 

box that operates quarterly, sending 
subscribers an artistically interpreted 
everyday object that somehow incor-
porates and showcases text.

“We publish objects. We started 
this as a way to examine the physical-
ity of publication,” said co-founder 
Jon Herschend. Each issue is brain-
powered by a different artist, writer 
or director. Past contributors have 
included James Franco, the Levi’s 
company, and founders of the cloth-
ing brand Rodarte. Objects that have 
been published include playing cards, 
pillowcases and an organic multi-use 
salve.

My Cotton Bunny
A box designed specifically for fe-

males, My Cotton Bunny, allows you 
to pick the delivery date and will send 
you a choice of pads or tampons from 
companies like Tampax and Always 
along with a few treats and gifts. Each 
box has a theme, such as a spa box or 
a box filled with tea.

Subscription boxes come in ev-
ery color of the rainbow, representing 
many aspects of our pop culture and 
everyday needs. If you are at a loss for 
a birthday gift, or need a little happi-
ness without much effort, perhaps a 
subscription service is for you.

sockpanda.com
20% OFF

SOCK PANDA COUPON CODE:
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On the 
Job

By ASHLEIGHBROWN
browna@mtmary.edu

I graduated!
Now what?

Companies offer gift boxes via monthly subscription

Photo provided by   THE THING 

Photo provided by  SOCK PANDA 
Based in sunny California, Sock Panda prides itself on producing fun, eye-catching socks each 
month.

SUBSCRIPTION BOX PRICES
Skoshbox 
$12/month

Lullubee 
$125 for 4 months

The THING Quarterly 
$240 for 4 issues

Wantable (intimates, makeup or 
accessories)

 $36

The Sock Panda 
$11/month (use your discount!)

GlobeIn 
$29.99/month

The Cotton Bunny 
$16/month

Photo provided by  MY COTTON BUNNY 
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Photo provided by  BOX OF HAPPIES

Photo provided by SKOSHBOX
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Hot yoga burns calories
An hour-long session in a crammed 

studio where temperatures reach up to 
98 degrees while muscles are stretched 
to their limits is not what most people 
think of when hearing the term yoga. 
This is hot yoga, a different take on the 
traditional form. With a handful of stu-
dios now open in the Milwaukee area, I 
decided to take my first hot yoga class.

I walked into the Milwaukee Power 
Yoga studio, located at 1924 N. Farwell 
Ave., full of weariness and unknown 
expectations. As recommended by its 
website, I rented a yoga mat and towel 
for $1 in order to avoid slipping on the 
wooden floor during class. Immediate-
ly, the receptionist invited me to enter 
the yoga room. The class was about to 
start.

This particular type of hot yoga is 
led in the style of vinyasa. According 
to the Milwaukee Power Yoga website, 
this type of hot yoga links one breath to 
one movement and is considered to be 
fast-paced.

My class was led by instructor Deb-
orah Williamson, who has been teach-
ing yoga for 30 years, and specifically, 
hot yoga for 18 years. According to Wil-
liamson, though this was my first class, 
I had an upper-hand as a beginner.

“Beginners have an advantage in 
that they have no preconceived notions 
about what the practice is, so they are 
less likely to limit themselves,” Wil-
liamson said. “My advice is to show 
up early, get on a mat, and be ready for 
anything!”

The temperature was enjoyable to 
the skin through the first few minutes 
of class and I soon began to forget about 

the desert-like heat of the room. Rather, 
I focused on Williamson as she called 
out the names of poses I had never 
heard before. I found myself watching 
others to learn the positions. Though I 
felt insecure by doing this, Williamson 
said it is part of the process.

“As a beginner, you should know 
that it’s absolutely ok to stop, watch or 
ask questions,” Williamson said. “I rec-
ommend choosing a spot in the room 
either in the very center or at the back. 

This is purely for the sake of a better 
vantage point – of being able to see as 
many bodies as possible while you are 
learning.”

Some might question, “Is hot yoga 
dangerous?”

I did begin to feel rather light-head-
ed midway through the session, but this 
might have been a result of eating Ra-
men Noodles 30 minutes before class. 
I brought a bottle of Gatorade with me 
and sipped it during class. This helped 

me to feel better and restored the elec-
trolytes that I was losing through the 
excessive sweating.

Though Williamson advised hy-
drating before and after the class, she 
said the danger of overheating is limit-
ed because the temperature of the stu-
dio never exceeds the core temperature 
of the human body.

After the 60 minutes were over, I 
felt refreshed and relaxed, and already 
had thoughts to take another class. I 
knew I would get even more out of at-
tending a future class.

“Some of the beauty of the practice 
comes from simple repetition … As you 
repeat the practice, everything starts 
to feel more natural,” Williamson said. 
“You’ll find as you practice more, you 
begin to effort less, using only the mus-
cles you need to support the yoga pose.”

Visit http://www.milwaukeepow-
eryoga.com to schedule a hot yoga 
class.

One Monday in April, I spent the day driving up 
to Waupaca, Wisconsin, with my co-workers to meet 
with other employees at the Wisconsin State Farmer 
newspaper, which I help edit. The weather was iffy — 
mostly rain by us — but gradually turning to snow as 
we drove north.

As soon as we neared Waupaca, we found our-
selves staring at a Winter Wonderland — miles of 
trees crusted with snow and ice.

Groans were heard from inside the car, but I had 
to say it: “It’s kind of pretty, actually.”

On Friday of that same week, I was driving from 
barn to barn, taking care of many different horses 
since many of my clients were out of town on spring 
break. The temperature was higher than 50 degrees, 
the sun was shining and I had my windows down.

As I drove, I found myself driving at a much slow-
er speed, constantly glancing from side to side out of 
the windows. One man was out jogging on the Kettle 
Moraine Trails with his dog. A group of guys looked 
like they were doing some hiking or hunting. (I’m not 
a hunter so I’m not sure if anything is in season right 
now.) I drove past a teenage boy who was walking 
next to the small creek with his fishing pole.

After passing through this abundance of activity, 
a big grin broke onto my face. I love spring in Wis-
consin! It’s not just the animals that come out of hi-
bernation, but people too. Most of us can’t wait to get 
outside. Everything just “springs” to life.

My brother was in town a week later for job in-
terviews because he was moving from Florida back to 
Wisconsin. He lived in Florida five years after getting 
his physician’s assistant license, but he just could not 

stay away from Wisconsin any longer. He missed the 
seasons, the hunting … the woods! He was so excited 
when he went for a job interview near Rice Lake and 
found snow still on the ground.

With all of these observations, I’ve realized that’s 
what so great about Wisconsin — the diversity! I 
love when people snuggle into their homes during a 
snowstorm, stuck in because of the weather. Then in 
the spring, everything comes to life. Not just the flow-
ers, but life in general!

I think if Wisconsin was consistent with its weath-
er pattern it would be kind of boring. For example, part 
of the reason fall is so special is because the colors 
are only there for a limited amount of time. It is a rare 
pocket of vibrancy.

Talking with my brother, I realized that some 
people really can live anywhere, no matter the weath-
er. But with others, where they grew up is too much a 
part of them. It seeps into their soul.

Some days, I love driving down a country road, 
alternating between grassland, cornfields and 
woods. With my windows rolled down, a good coun-
try song playing and the hope of spring in the air, I 
would swear my heart actually leaps.
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Spring seeps 
into the soul

The challenge of the hot yoga workout is only intensified by the temperature of the room, 
heated between 95-98 degrees throughout the class.

Top three benefits of hot yoga 
shared by Bron Gacki,

owner of Hot Yoga Milwaukee

“It promotes detoxification.”

“It is a safer environment 
to practice in since your 
muscles are already more 
warmed up.” 

“It acts as a catalyst. All the 
benefits you receive from 
a regular yoga class just 
happens that much more 
quickly due to the heat.”
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