


I am 28. I feel 28, I think I look 
28, and I hope I exhibit the 
maturity implied at 28. That 

being said, I find myself in a crisis 
of age: when I shop for clothes I 
start in the juniors’ section, then 
find myself checking out with an 
armful of ladies’, women’s and 
petites’ clothing. How did I get 
there? And when did I leave the 
juniors’ section?!

When it comes to fashion, I 
just want to look presentable and 
age-appropriate. I don’t want to 
be the woman driving a mini-
van in a mini-skirt. I also don’t 
want to wear lounge pants to a 
cocktail lounge.

But for once, it ’s not me I’m 
worried about; it ’s the clothes. 
More importantly, it ’s how the 
clothes are divided by age and 
segregated accordingly. If I’m 
willingly leaving the juniors’ 
section, suddenly I’m not just 
buying a shirt anymore. Sud-
denly, I’m giving in to a sub-
conscious self-observation of 
maturity and existence!

As I mentioned, I always start 
in the juniors’ section because 
it’s always in the front of the 
store. Even at predictable big 
box retailers, I’m still thrown for 
a 20-something loop. I certainly 
don’t want to see a 14-year-old 
with her backside peeking out of 
a pair of shorts — and I sure as 
heck wouldn’t try it myself. Not 
only do the shorts get shorter, 
but the tops get shorter too. I 
think there is a time and a place 
for a crop top, which is Jennifer 
Grey’s dance practice montage in 
“Dirty Dancing.”

Try going to a mall or boutique 
shop and it’s even more of a mys-
tery. Unflattering shapes, bizarre 
designs, and crazy patterns that 
invite more motion sickness than 
fashion inspiration. It’s not just 
the clothes, either – Tootsie Roll-
scented body sprays, 5-pound, gel-
filled bras, silver-sequined UGG 

boots … who are these things for?
In all honesty, I know I’ve worn 

plenty of hideous things in the 
name of expressing myself. Now, 
though, I don’t mind letting my 
voice and body language do the 
talking. Maybe not needing to ex-
press yourself in a superficial way 
is just part of being an adult, and 
maybe clothes are just clothes.

Though I’ve graduated from 
junior, I’m a long way from senior, 
and so I still visit from time to 
time. So how do you know when 
to leave the juniors’ section be-
hind? Here are some indications 
you may experience:
 » You find shirts with messages 

that don’t apply, such as “Here 
to Party” or “I Love Dorks.”

 » You can’t tell if what you’re 
holding is a dress, a skirt or a 
tube top.

 » You remember wearing the 
90s comeback clothes you 
find, such as overalls, platform 
shoes, acid wash denim or  
flannel prints.

 » If the other shoppers, the 
cashiers and even the manne-
quins look younger than you.

Until the CEO of “Forever 
21” responds to my request by 
introducing “Forever 30,” I’ll just 
have to wish all of you shoppers 
good luck in navigating the age 
barrier. There are plenty of stylish, 
appropriate options for all – you 
just can’t expect to find them in 
the same places.
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I used to feel as though my destiny in life was to be 
permanently lost. It was as if I would spend the 
duration of my life wandering aimlessly. When I 
transferred into the communications program at 

Mount Mary, I felt more lost than ever. I had no idea what I 
wanted to do in terms of a career and honestly hadn’t put 
in much time thinking about it.

Choosing communications as a major was a quick 
decision made after taking an interest in marketing and 
advertising. Problem was, I had very little knowledge 
about either field besides ads in magazines. I figured 
there was only one way to gain knowledge of my inter-
est: pursue an internship.

The summer between my sophomore and junior 
year, I interned at Marcus Corporation in downtown 
Milwaukee, as their marketing intern. It was then that I 
was truly exposed to the world of marketing and what 
it meant to be in a communications field. I obtained so 
many useful skills that I had not learned in school and 
found that every once in a while I was able to bring my 
classroom knowledge to the boardroom. I felt accom-
plished and motivated. I no longer felt lost.

Mount Mary requires students to have an internship 
and there is obviously a reason for it. According to the 
National Association of Colleges and Employers’ “2014 
Internship & Co-op Survey,” employers made full-time 
offers to 64.8 percent of their interns. If that doesn’t 
motivate you to look for an internship, I don’t know 
what will!

My first summer at Marcus was an experience I will 
never forget and still reference today. The skills I learned 
then still apply to internships and projects I do now. I 
am pleased to have the same understanding that long-
term professionals do when attending conferences or 
networking at events. My internship experiences have 
turned me into a person who decided on a path and is 
excited to take it.

Having an internship also showed me that I should 
take a serious interest in my education rather than listen 
to every step I am told to take. When I was able to take 
electives, I stopped wasting them on things my friends 
suggested were “easy,” but instead looked at the skills 
I needed and took classes that built upon those skills. 
Since having that realization, I have molded my educa-
tional experience into something that I know is valuable.

I am happy to have learned early on that we go to 
college to learn more about our fields of interest, but it 
is in the professional experience that we truly acquire 
the skills we need in order to be successful in our 
careers.
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